
 Buy Recycled Products  

The most important step in recycling, the 
one where Rutgers can really make a differ-
ence, is the purchase of new, recycled con-
tent products.  Rutgers can “close the loop” 
by purchasing products manufactured 
from recycled or recovered material and 
by promoting the “buy recycled” message. 

Rutgers’ Green Purchasing policy advocates 
the purchase of products with the highest 
percentage of “post-consumer” recycled 
content.  Post-consumer refers to items that 
have been used by the consumer, separated 
for recycling and then made into new materi-
als and products.  While both pre- and post-
consumer materials would otherwise be 
landfilled, post-consumer content is most 
important, because it creates a market for the 
items that we recycle at Rutgers and at 
home. 

Questions to ask before purchasing a 
product include: 

 Is the product less hazardous? 
 Is it reusable, refillable or more dura-

ble? 
 Is it made from recycled materials? 

What percentage post consumer? 
 What happens to the product at the end 

of its life? Can it be recycled? Will the 
manufacturer take the product back? 
Will it need special disposal? 

 Does it conserve energy or water? 
 Is it made from an easily renewable 

raw materials? 
 

Encourage Others to Conserve 
Share information about zero waste with 
your family, friends, neighbors and co-
workers. 
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. Rutgers University’s policy for 
reducing waste is based on Zero 
Waste. Zero Waste is a design 
principle and planning approach for 
the environmental management of 
resources. It aims to prevent waste 
by design rather than manage it 
after the fact. The University’s 
Zero Waste policy addresses not 
only the quantity of waste we 
generate, but also its toxicity, its 
contribution to climate change, 
and the important links between 

waste reduction and corporate 
responsibility.  

Zero Waste 
Think about the Future 

http://purchasing.rutgers.edu/green/ 
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Reduce, Reuse, Recycle 
Zero Waste Process: Environmental man-
agement of materials and energy should ad-
here to this order of priority: first, reduce 
the use of materials and energy and the use 
of toxic substances to a minimum (through 
design for the environment); second, repair 
and reuse, extending the service life of ma-
terials and products; and third, recycle, con-
serving as much as possible of embodied 
value. 
  
Reduce the amount of waste 
that has to be managed. It 
should be given the high-
est pri- ority be-
cause it emphasizes 
elimi- nation or 
reduction of waste at 
the point of genera-

tion.  Waste 
preventing products are durable, reusable, 
rechargeable and/or refillable.  They 
achieve the same performance as their more 

wasteful counterparts, while reducing 
waste quantities and costs. 

 Reuse is another option.  Buying reus-
able items (such as cloths or dishes) and 
rechargeable products (batteries, toner 
cartridges) reduces long-term purchasing 
costs and cuts down on product and pack-
aging waste.  Refillable containers also 
reduce the generation of packaging waste 
by eliminating discarded containers and 
the packaging associated with the pur-
chase of the new containers. Note: all of 
these conditions currently exist at Rut-
gers. 

The act of separating materials for recy-
cling is not considered waste prevention 
because, although the separated materials 
will be used to make new products, waste 
was still gener-
ated.  How- ever, as 
the Rutgers Commu-
nity will learn, buy-
ing prod- ucts manu-
factured from recy-
cled materials is an important part of a 
green purchasing program. 
 
 

 The AMIPP Advanced Polymer Center is a 
group of collaborative researchers and stake-
holders dedicated to exploring immiscible 
polymer blends and the novel structures and 
materials obtained by processing such blends. 
Founded as a Research Excellence Center by 
the State of New Jersey and Rutgers Univer-
sity, the Center depends on an interactive re-
lationship with industry, government, and 
other universities to generate a steady stream 
new technologies, materials, and products in 
an environment focused on research, develop-
ment, and commercialization.http://
www.amipp.rutgers.edu/index.html  

 In 2007 Rutgers University saved almost $1 
Million by recycling instead of sending all 
waste to the landfill. http://
facilities.rutgers.edu/Energy/recycl%20year%
20end%202007%20final.pdf 

 Rutgers furniture purchases come wrapped in 
reusable moving blankets instead of card-
board, Styrofoam and plastic. This means less 
waste for the University to pay to remove and 
less climate impact from shipping and landfill 
gases. 

 The Rutgers Dining Halls do not dispose of 
any food waste! All food waste from prepara-
tion and table scraps are pulverized and re-
frigerated. A local pig farmer collects the pul-

verized food scraps every day, pasteur-
izes it, and feeds it to his pigs. This 

process has won several accolades and 
awards from the USEPA and even Recycle-

Mania! 

 

 

Did you know? 

Look for these other publications from the 

Purchasing Department: 

 Recycling & Waste Reduction 

 Save Water 

 Green Purchasing 

http://purchasing.rutgers.edu/green/ 

Recycle Electronic Waste 
Cell phones, digital cameras, and camcorders are 
all part of the “Electronic waste stream” and can 
be recycled.  


